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The greatness of
carmg for little things
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Mayoral is the leading brand for
children’s wear in Iberian Peninsula
and one of the most important
groups specialized in children’s
fashion in Europe.

Mayoral Group designs, produces,
markets and distributes children’s
fashion in over 60 countries, through
a sales network of: 12 branches, 180
sales agents, 150 Mayoral stores and
more than 7,900 clients worldwide.

The Mayoral strategy is to promote its
designs and brand with personality
and its own style, providing our custo-
mers with a well-balanced product
that is fashionable, price conscious
and of the highest quality.

In 2013, Mayoral begins its journey in
e-commerce in the markets of Spain
and Portugal.
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Mayoral has continued “making
friends” for more than 70 years. In
its history we find thousands anec-
dotes, key moments, decisions that
have set our course...

The funny thing is in its origins, what
began as a modest company dedicated
to the production and marketing of
socks and stockings (“Dominguez
Toledo”in 1941), is today a major
international group that projectsand
represents Spanish fashion worldwide.

Later, in the early 70's, Mayoral
Moda Infantil was founded and
is the current parent company of the
group. Mayoral is today an integra-
ted producer of fashion that provides
its customers (the point of sale)
coordinated, ready-to-wear clothing
for presentation to the final consu-
mer (the child).

Since its inception, Mayoral has al-
ways been a family owned business,
a fact crucial to the principles that
guide the progress of the company,
focusing on ethical and social
responsibility.

Our slogan, “making friends,” has
been and is a vital part of theMayoral
philosophy, paving the way for a
company that bases its success on
quality and fashion at its finest.
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Our success, In the end,

IS a matter of principles
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Mayoral's goals to legitimately earn
money are balanced with our social
responsibility to our local communi-
ty and, in general, the world in which
we operate. Our policy is based on
four fundamental principles.

Commitment to our staff, providing
them with a deserving, stable and
high quality job, in accordance with
their potential, that encourages
promotions from within the company.

Commitment to our suppliers but
demanding that they comply with
our code of conduct which guaran-
tees decent labor conditions. All of
our suppliers are required to meet
the standards set forth in our code of
conduct before any commercial
relation is established.

Commitment to our society through
memberships with several Non profit
local organizations and participating
in social activities within our commu-
nity.

Commitment to respect the environ-
ment, frequently adapting sustaina-
ble policies and consistently making
efforts to minimize pollution.
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We measure our success
based upon the responsibilites
we are capable of assuming
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Mayoral is an international company
in strong expansion and considers it
of the most importanceto assume the
responsibility of all of its activities in
Europe, as well as in the rest of the
world. For this reason, Mayoral firmly
demands the fulfilment of its Code of
Conduct with all manufacturers,
factories and other organizations that
collaborate in the production of their
garments.

Our principles, always in accordance
with rules and applicable local legisla-
tion, guarantee decent labour con-
ditions for the workers, as well as
commitment to the protection of the
environment.
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Our center of operations
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Our headquarters are located in
Malaga, Spain. The facilities are
divided into two buildings: a main
building of more than 50.000 sg. m.,
which houses our main offices, ware-
house and logistics, and an auxiliary
building of 20.000 sg. m., dedicated
solely to logistics.

Additional infrastructure was com-
pleted in 2012 adding an “automatic
classifi cation warehouse.” The new
warehouse, consisting of three buil-
dings totaling 5,700 sq. m., and 20 m
in height, will be built adjacent to the
central office.

The new equipment will double the
current capacity, processing up to 40
million garments per year, up to
1,600 orders per day and have a capa-
city of up to 15,000 references per
campaign.

As a new concept of logistics using
the latest technology of intelligent
storage, the new equipment automa-
tically controls the location of each
box and can reach occupancy levels
of shelves above 95% while maintai-
ning flow capacity.
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Export Activities H [ 55

We are In age

of growing
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Export sales represent approxima-
tely 67% of the group’s total sales.
These sales are driven by a group of
local branches with their own
working staff that organize the
promotion and sale of our product
range through agents.

Currently we have 12 international
branches worldwide, all of them
supported by the parent company
in Spain, including: ltaly, Portugal,
Greece, Mexico, France, Poland,
Russia, Turkey, Ukraine, the United
States, China and Colombia.

Equally important is our network of
independent sales agents which
operate in 60 other countries throug-
hout Europe, the Middle East, Central
Asia, North Africa and Canada.
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Group sales e The estimated revenue for the Mayoral group is € 240
RHEHEM w75 miillion for the year 2012. The forecast for 2013 is to
L& maintain a steady rhythm of growth and strengthen the
40 240 240 243 sales from the previous year.
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Mayoral offers a diverse range of
products, clothing and accesories,
for children between the ages of
0-16 years old.

Bearing in mind that each age
range has its own peculiarities and
requirements, Mayoral has created
three different brands, divided into
segments of age, which agree with
the general philosophy of our total
collection.

The success of footwear throug-
hout recent seasons, which were
integrated into the collection as a
complement item, has prompted
Mayoral to develop an entire line of
footwear for the start of the
Spring/Summer 2012 season.

Mayorals shoe collection will fully
enhance the variety of fashion the
brand offers, with the goal of satis-
fying the needs of girls and boys ages
1-16 years old.
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Mayoral brand integrates:

Baby: This collection is designed for the
youngest children, between 0 to 2 years old,
inspired by soft colours and comfort. Sizes
3-24 months.

Mini: For children between 2 and 9 years old,
this collection is comfortable and happy,
where the garments tend to offer freedom of
movement. Sizes 2-9 years.
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Newborn

Mayoral's share of the Newborn market conti-
nues to grow season after season. Our goal is
to provide our customers with a vast
assortment of competitive garments and
accessories for new mommies. Sizes 0-12
months.

The collection includes: sheets, duvets, blan-
kets, cushions, baby bags, dummy chains,
bibs, bathrobes and more...
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Boys

This Mayoral brand specifically geared
boys from 8 to 16 years of age. Its designs
are thought to adapt to the personality of
young men: adventurous, with character
and a defined style. Nukutavake desig-
ners travel all around the world looking
for the latest trends in designs, fabrics,
cuts and colours to offer young men
everything they love in terms of fashion.
Sizes 8-18 years.
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Girls

Girls ages 8 through 16, the most particular
age group, are presented with a collection
each season which has been inspired by the
most distinguished trends in fashion. New
fabrics, silhouettes, and colors serve as the
base for creationof unique styles in the
latest trends for: class, family celebrations
or leisure time with friends. Sizes 8-18
years of age.

TE

8% 165 — XN BRI FIRERIIXZ
. B—FHLBEERMARITEESEA
HIZR T ETTHAAIERAT,

FOTAVE R, BB BRI BERAE
ARHE REE RIS ITRIE L,
ERTREL. RERSBMAKNE—
ERIRERE. ETF8EI18%,

ZDF AL

SUBELWBEEEH D8~ 16D D FElF
[ClF By —A VT EICREBII DT 7Y
av L RER AN OL Y3 A&
HRERLTVWEY, FEMOAZAIL AT
—CEDVTU ERPRIEEDHHNE,
RIEBEOEEDITOBRICE LR
CAZ—UKRIAZ—UKERZEE) EIFT
WEF, T RIF8~18F cTHELTL
S8

23

70



Collections F=in &7

24



N

cw
wisQoR(T?

Shoes

Like the Mayoral apparel collection, the
footwear line will be as stylish and offer the
latest trends reflected in the following cate-
gories: athletic, casual, and formal. The size
ranges offered are 19-24, 24-33 and 33-40.

Our commitment is solid and strong with a
clear objective: to offer a range of products
that will be competitive and successful in
both the apparel industry and the footwear
sector. We have 70 Years in the world of
fashion to support us.
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We feel at home wherever we go
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In 1997 we began to build a network
of Mayoral stores. For us, the store is
the ideal location to present the
entire  Mayoral range and new
fashion trends in a coordinated way.

We consider the stores a useful tool
for improving our collection and
thusthe overall value of the brand.
Currently, the group owns 150 Mayo-
ral stores (130 located in Spain and
20 abroad). The rate of growth has
been consistent, opening between 10
to 15 new stores each year.
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A major leader Is heard
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Each season, Mayoral invests
in a complete marketing plan
that includes a large assortment
of advertising and promotional
items (catalogues, giveaways,
website, window displays, etc.), in
order to achieve success as a brand
leader. The goal is to become the
most appreciated brand with both
parents and children.

By using “Mayoral making friends”
as their philosophy, the group
has created a positive image of
the organization and the product
within the market.
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Branch offices 734 & /) E 4L

SPAIN HEADQUARTERS
Mayoral Moda Infantil SAU
la orotava, 118

29006 MALAGA

T +34 952 045204

CHINA

il AR R K7 56205 it
&3 E PR KB R 1517032
Zhongrong Henrui
International Building

(East block], No. 620 Room 1703
Zhangyang Rd., Shanghai,
Pudong China 200122

Tel. +86 58352852

COLOMBIA

Nueva filial en 2013

New branch office in 2013
Una nuova filiali nel 2013

FRANCE

Mayoral France SAS
5/7 rue saint augustin
75002 PARIS

T +33 1 40204499
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GREECE

Mayoral Hellas MEPE
krimeas 2, 11526 ATHENS
T+30 210 6985466-7
T+30 210 6930261

ITALY

Mayoral Italia, SRLU

via benedetto croce, 68
scala C 4°p 00142 ROME
T +39 06 54602831

MEXICO

Moda infantil Mayoral, SA de CV
av. insurgentes sur,1377 piso 6
colonia insurgentes mixcoac
03920 MEXICO DF

T +52 55 56114041

POLAND

Mayoral Polska SP. Z 0.0.
ul. Stominskiego 19 lok. 96
00-195 WARSAW

T +48 22 8650032

PORTUGAL

Mayoral Portugal Moda infantil, s.a.

rua henrique galvao, 48/58
L445-125 ALFENA
T +351 229 680165

| |
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RUSSIA

000 mayoral

Lesnaya str. 43, office 704
127055 MOSCOW

T+7 499 973 2652

TURKEY

Mayoral tekstil tic. ltd. sti.
valikonagi cad. akkavak sk.
halil bey apt. no:19/37 34363
tesvikiye / ISTANBUL

T+90 212 347 9990

UKRAINE

Mayoral Ukraine ltd.

13, M. Pymonenka Street
Forum Business Center
Office 6A/36 04050 KIEV
T +38 044 537 40 42

UNITED STATES

OF AMERICA

Mayoral USA inc.

20803 biscayne blvd. suite 402
MIAMI FLORIDA 33180

T +1 305 7794305






The secret of our success
during 2013 is that we are
already planning for 2014
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MayoraL.com
Mayoral Moda Infantil SAU La Orotava 118 - 29006 Malaga - Spain T +34 952 045204





